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InLife’s Strategic Intent – Commercial & Social

P&C Life

58,641 

158,549 

Total Women’s Market Premiums Potential by 2020

The potential Women’s Market in the Philippines represents a
217.19 billion PHP opportunity***.

**2015 data as reported in AXCO 2017
***Assumes overall industry composition remains approximately the same (73% Life policies, 27% Non-Life, Health, and Personal Accident)

Gain market share on the underserved women’s market

Position InLife brand as the preferred insurer of Filipino women

Women empowerment towards financial inclusion
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Value Proposition – InLife Sheroes Movement

“InLife Sheroes is a movement that aims to equip the Filipino 
women with financial knowledge and support that will 

empower her and the good that she wants to do. 
Our purpose is to connect, inspire, and empower Filipino 

women from all walks of life with financial tools, know-how, 
and a community of support that will uplift them 

and their loved ones.”



Four Focus Areas

Financial
Education

Health & Wellness 
Education
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• Life stage risks exposure
• Value of protection

• InLife Sheroes Website
• Seminars
• Workshops
• Partnerships

CONTENT
DELIVERY PLATFORMS 

– DIGITAL & FACE TO FACE

• Healthy living
• Life-stage health risks
• Disease prevention

• InLife Sheroes Website
• Seminars
• Workshops
• Partnerships



Four Focus Areas

Connection to 
business and social 

networks

Customized 
solutions for women
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EMPOWERMENT ECOSYSTEM

PREPAID EMERGENCY CARE ENTREPINAY
VUL-LINKED 

CRITICAL ILLNESS PLAN

Link to vouchers

https://unionbank.globallinker.com/login
http://pbcwe.com.ph/
https://www.youtube.com/channel/UCK6PdAlfEK0_d79hpALjSYQ
https://mariahealth.ph/home
https://www.insurance.gov.ph/
https://www.pcw.gov.ph/
http://edge-cert.org/
https://citysavings.com.ph/
https://shop.insularhealthcare.com.ph/products.html


ER CARE BASIC 50
• Outpatient care for emergency cases due to accidents*
• Up to Php 50K benefit limit
• For adults, 18-64 years old
• 1 year validity, One-time use only

ER CARE BOOSTER 60, 80, 100
• Outpatient care and inpatient for emergency cases due to 

accidents
• Variants 60, 80, 100 with corresponding Php 60K, 80K, 

100K benefit limit
• For adults, 18-64 years old
• One-time use only, 1 year validity

ER CARE ALL-IN 60, 80, 100
• Outpatient care and inpatient for emergency cases due to 

accidents, viral and bacterial cases, and specific 
conditions

• Variant 60, 80, 100 with corresponding Php 60K, 80K, 
100K benefit limit

• For kids, 1-17 years old; for adults, 18-64 years old
• 1 year validity, One-time use only

MEDCONSULT KIDS, ADULTS, SENIORS
• 4 face-to-face medical consultation
• 1-year access to telemedicine through MyPocketDoctor
• 1-year unlimited dental consultation
• For kids, 1-17 years old; for adults, 18-64 years old; for 

seniors, 65 and up
• Multiple use
• 1 year validity

• Social media and online platforms 
allow expanded reach across the   
7,100 islands of the archipelago

• Digital Marketing – promoted through 
Facebook and Google ads

• End to end customer journey from 
search, purchase to beneficiary 
registration is digital

• Expanded payment channels

• Telemedicine access

Affordable and basic Individual Prepaid Emergency Care Plans
distributed through eCommerce



Affordable and basic Prepaid Group Plan for micro and 
small women entrepreneurs (3 – 99 employees)

• Pioneering Prepaid Group 
Plan in the market

• Offers maternity allowance 
which is in general an 
optional benefit for standard 
group plans



PREVENTIVE

• Annual Physical Examinations
• Outpatient Medical Consultation

• Face to Face Consultations
• Unlimited Consultations via 

Telemedicine

• Dental Benefits

EMERGENCY 

• Emergency Outpatient
• Emergency Inpatient

• By accident means, or
• Due to viral and bacterial illnesses, or specific 

conditions related to anaphylactic shock, amoebiasis, 
malaria, acute appendicitis and acute gastritis.

MATERNITY ASSISTANCE 

• Fixed during delivery (any type), or
in case of miscarriage

LIFE INSURANCE

• Group Life of P50,000 Sum Assured
• Accidental Death and Dismemberment of 

P50,000 Sum Assured
• Personal Accident of P100,000

Salient Features of EntrePinay



Key Aspects of InLife Sheroes Movement

InLife Sheroes Website

Landmark Study on Women (Market Research)

Gender Sensitivity Training of Sales Force

Build Your Own Business Proposition

Ecosystem of Partners
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Prepaid Emergency Care Showed Encouraging Results 
in 56 Days From Launch

INQUIRIES – 83% WOMEN

E-commerce data from January to March 2019

• Out of 310 leads coming from 
different channels, 278 of them 
are women asking coverage for 
themselves, children and parents

• Top 5 questions:
• How to purchase
• Prices
• Product features
• Access to providers
• Inclusion and exclusions

Year to date online inquiries
Facebook data from February to March 2019

HOW TO PURCHASE ER HEALTH SOLUTIONS VIDEO

Female
83%

Male
17%

Female
59%

Male
41%

Gender Facebook Inbound call Website/email Referral Walk-in Total

Female 231 10 8 2 4 255

Male 47 5 3 - - 55

Total 278 15 11 2 4 310

Gender Reach Views

Female 137,774.13 41%

Male 197,472.87 59%

Total 335,247.00



Prepaid Emergency Care Showed Encouraging Results 
in 56 Days From Launch

56 DAYS SALES

Female
76%

Male
24%

Policy Count

Female
78%

Male
22%

Sales Volume

Female:
< 12 y/o - 18%
25-34 y/o - 29%
45-54 y/o - 18%

Female = Php 2,124
(12% higher)

Male = Php 1,902

AVERAGE SALES TICKET SIZE
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